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Press Release: 31 Oct 2012 

 
 

LAST CHANCE TO SEE 

 
HEDDA GABLER 
Henrik Ibsen 
In a version by Brian Friel 
 
Directed by Anna Mackmin 
 
Starring Sheridan Smith 
 
 

Brian Friel’s adaptation of Ibsen’s seminal work, Hedda Gabler, directed by Anna Mackmin and starring Sheridan Smith will end 

its scheduled run at The Old Vic on Saturday 10 November.  

 

‘A triumph all round’ The Times ***** 

‘Anna Mackmin’s superb production’ The Times ***** 

‘Sheridan Smith is one of the stage stars of her generation’ Evening Standard **** 

‘Thrilling new production’ The Daily Telegraph **** 

‘Riveting and revelatory’ The Financial Times **** 

 

Ibsen’s brilliant masterpiece on the conflict of the requirements of society and those of the individual explores the corrosive 

descent of Hedda Gabler into the treacherous void between expectation and reality. The general’s daughter has married the 

respectable academic Tesman - a husband she despises as mediocre – and now, driven by fear and loathing, Hedda’s despair 

goads her independent spirit to a rage expressed in the wilful contamination of life around her which eventually leads to 

disaster for her and all those beguiled by her.  

Hedda Gabler was first published by Norwegian playwright Henrik Ibsen in 1890. The central protagonist Hedda is often cited 

as one of the great dramatic roles in theatre. The play premiered in 1891 in Germany and since then has gained recognition as 

a classic of realism in nineteenth century drama.  
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Director  Anna Mackmin 

Designer Lez Brotherston 

Lighting  Mark Henderson 

Music  Paul Englishby   

Sound   Simon Baker 

Casting  Sarah Bird  

 

Cast: Darrell D’Silva, Buffy Davis, Daniel Lapaine, Anne Reid, Adrian Scarborough, Sheridan Smith and Fenella Woolgar. 

 

For production enquiries please contact:  

 

Jo Allan: jo@joallanpr.com / 07889 905 850 / + 44 (0)20 7243 6176 

 

The Old Vic Season Sponsor 

 

 

 

Partnering The Old Vic 
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BOX OFFICE INFORMATION 

Box Office: 0844 871 7628  
www.oldvictheatre.com 
The Old Vic, The Cut, London SE1 8NB 

Hedda Gabler 

Henrik Ibsen  

In a version by Brian Friel 

Must End Saturday 10 Nov 2012 

Mon–Sat 7.30pm; Wed & Sat 2.30pm. 
 
 
TICKETS  
£11, £16, £21, £28, £40, £50 
 
For more information regarding Premium Seats please call the box office.  
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NOTES TO EDITORS 

About Bank of America Merrill Lynch and the Arts 

Developing substantive solutions for social and environmental challenges is at the core of Bank of America Merrill Lynch’s mission, 
and the arts and culture platform is a key component of the company’s integrated corporate responsibility strategy. 

Bank of America Merrill Lynch helps a broad spectrum of arts programmes thrive, encompassing sponsorships, community grants and 
loans to museums from the company’s own art collection. The Bank of America Merrill Lynch Art Conservation Project provides 
grants for the restoration of paintings, sculptures, archaeological or architectural pieces that are significant to the cultural heritage of 
a country or region or important to the history of art in order to preserve them for future generations. 

Bank of America Merrill Lynch is Season Sponsor of the Old Vic Theatre, and was Presenting Sponsor of The Bridge Project which in 
2011 saw Kevin Spacey star in the title role of Sam Mendes’ acclaimed Richard III production at the Old Vic before the production 
embarked on its global tour. Current and upcoming sponsorships also include, Americans in Florence: Sargent and the American 
Impressionists at the Palazzo Strozzi, Florence (March – July 2012), Jeff Koons: The Painter & The Sculptor at Schirn Kunsthalle and 
the Liebieghaus Skulpturensammlung, Frankfurt (June – September 2012) and Roy Lichtenstein at Tate Modern, London, opening in 
February 2013. The company is also Global Sponsor of the Chicago Symphony Orchestra, which travelled to Russia and Italy this year. 

Through the company’s Art in Our Communities® programme, the Bank of America Collection has been converted into a unique 
community resource from which museums and non-profit galleries may borrow complete or customised exhibitions at no cost. This 
helps to secure vital revenue for those institutions that may lack sufficient resources to fully curate and manage exhibitions on their 
own, and also guarantees that the collection is shared with as wide an audience as possible. Since its launch in late 2008, more than 
50 exhibitions have been loaned to museums around the world. Shows in 2012 include Conversations at the Irish Museum of Modern 
Art (IMMA) in Dublin, Shared Space, part of PhotoEspaña 2012, at the Real Jardín Botánico in Madrid (June – July 2012), Andy 
Warhol: The Portfolios at the Dulwich Picture Gallery, London (June – September 2012) travelling to the Museo del Novecento in 
Milan in October 2013, and Gaze: The Changing Face of Portrait Photography, at Istanbul Modern Museum (October 2012 - January 
2013). Learn more at www.bankofamerica.com/opportunity and follow us on Twitter at @BofA_Community. 

For more Bank of America news, visit the Bank of America newsroom. 

www.bankofamerica.com 

 
About PwC: 

Building relationships.  Creating value.  

We recognise that value means different things to different people – and that’s why we build relationships with them. Getting to 
know people means we understand their goals and ambitions – the things they value. Then we work together to help them create the 
value they’re looking for. We want everyone we work with, every day and everywhere, to feel that: ‘My relationship with PwC helps 
create the value I’m looking for’. This works in just the same way for our people as it does for our clients.  
 
We're supporters of The Old Vic because we believe that support for the arts is about more than ‘mere charity or empty 
philanthropy’. Not only do the arts enrich the next generation, but importantly, they also enrich the business community.  Whether 
people participate as a student or a corporate volunteer, not only is participation in the arts widened, but essential skills in the 
workplace are developed too. Last year we had over 4,500 volunteers taking part in community based activities, far away from their 
day-to-day business responsibilities. That very contrast encourages creative thinking,  better use of language, and improves team 
work and interpersonal skills.  All this while enthusing young people with transferable skills and qualities which will ultimately 
enhance the workplace they will join. The benefits are to business and society as a whole. Such investment is vital to help both 
communities and the businesses operating in them to transcend the ‘chill winds of recession’.  When Kevin Spacey joined The Old Vic 
as Artistic Director in 2004 he pledged to extend the access and reach of the theatre’s audiences into the local community and across 
all demographics. One of the key drivers for the success of this aspiration has been the Under 25s Scheme. This offers 100 tickets for 
£12 for the under 25s for EVERY performance at EVERY production at The Old Vic and has been in place since 2004. An average of 
15,000 Under 25s tickets have been sold per year with over 1000 young people now a member of The Old Vic Under 25s Club. We’re 
delighted to be able to contribute as title sponsor to not only make sure this good work continues but take the scheme into a new 
era.  

Find out more about us at www.pwc.co.uk/aboutus 


